Standardization -
Key to Mass Market Adoption
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This study by the market research company iSuppli predicts strong growth
on the condition that the industry unites behind a standard

http://www.isuppli.com/Mobile-and-Wireless-Communications/News/Pages/Wireless-Charging-Market-Set-to-Expand-by-Factor-of-Nearly-70-by-2014.aspx
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 classic example of product s
that needs standard: %
— telephone, fax machine

14 )

e no standard: niche product for users with specialized needs

« with standard: products in every household (more than 100M)




by the Wireless Power Consortiur
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http://www.wirelesspowerconsortium.com
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 The Qi logo may be displayed on Qi-certified products only

Janu

14

QI certification services are executed by an independent test
lab

— The first products were Qi-certified on August 14.
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standard the market for wireless charg m

« Standardization increases the demand significantly:
— consumers see more value in universal chargers
— mobile phone manufacturers only integrate standardized features

 integration increases convenience
 Integration reduces the cost of wireless power receivers
— standardization increases competition between suppliers of
wireless chargers
e competition increases consumer choice in interoperable chargers
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— moving coil transmitters
— single-coil transmitters
— receivers integrated in phones, sleeves, batteries
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* Innovation continues:
— lowering cost, increasing efficiency, improving user experience

« Future innovations can be sold easily because they work with
the installed base of Qi products
— Qi stimulates innovation, competition, and growth
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